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Abstract — The fourth industrial revolution is
forthcoming, bringing with it revolutionary alterations
in connectivity, work dynamics, and everyday
operations. The fundamental foundation of this
transformation, artificial intelligence (Al) is at its core.
The purpose of this research is to identify new and
distinctive features of how artificial intelligence may
improve and enhance business knowledge management
systems. For this purpose, systematic literature review
(SLR) was used as the research method and preferred
reporting items for systematic reviews and meta-
analyses (PRISMA) as an approach. Articles based on
specific search queries from 2013 to 2023 were selected
from major scientific databases such as Scopus, Web of
Science, and ScienceDirect, with a focus on Al,
knowledge management systems, and corporate
organizations for the PRISMA. It covers four main
research questions by utilizing 14 selected papers.
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The main findings of this research paper call
attention to AID’s vital role in shaping the future of
knowledge management which helps organizations
make informed decisions and remain competitive and
relevant in this ever-changing world of commerce. This
study also explores the importance of data security in
Al systems which need ethical considerations and
responsible practices to address the vulnerabilities.

Keywords — Artificial intelligence,
management systems, business.
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1. Introduction

The fourth industrial revolution, which will
transform how the world connects, works, and lives,
is on the edge of bringing about a significant change.
Al in today’s generation has a long journey ahead. It
is like how the second industrial revolution brought
electricity, and now, the fourth revolution is expected
to be about ‘Cognification’ [1].

Al and machine learning are things that can be
used in many ways [2]. The goal is to offer smart
products, services, and experiences by sharing
information to create the best and most sustainable
value [3]. However, Al is still in its preliminary
stages, and it is hard to predict exactly what will
happen. To better understand and use Al, its
requirements and expectations, such as ensuring
fairness, creating jobs, maintaining ethical standards,
educating people about it, promoting collaboration,
and adapting over time, needs to be considered [4],
[5].

On the other hand, knowledge management
started in the field of management and then spread to
other areas.

TEM Journal —Volume 13 / Number 3 / 2024.


mailto:nuriye.sancar@neu.edu.tr
https://www.temjournal.com/
https://doi.org/10.18421/TEM133-42

TEM Journal. Volume 13, Issue 3, pages 2146-2155, ISSN 2217-8309, DOI: 10.18421/TEM133-42, August 2024.

Different industries and years have given various
interpretations of this concept. According to
American Productivity & Quality Center (APQC),
knowledge management means sharing the right
knowledge with the right people at the right time to
improve their services and production. Karl [6]
suggests that it is a new way to boost the resilience
and innovation of businesses.

Knowledge management (KM) typically involves
three key elements: people, technology, and
processes [7]. The human factor, or people, plays a
crucial role, contributing 70% to the success of
knowledge management. This is because people are
the source of knowledge, generating and spreading it.
Processes, making up 20%, govern all the practical
aspects of managing knowledge, such as creating,
storing, sharing, transferring, and wusing it.
Technology, as the third element, enables people to
carry out these processes and ensures knowledge is
available whenever and wherever needed.

KM and Al can be viewed as forms of knowledge
since they encompass the generation, structure, and
application of information to stimulate innovation,
yield insights, and secure a competitive edge. Their
synergistic potential lies in merging Al with KM
systems, thereby improving the efficiency of
acquiring, structuring, and disseminating knowledge
[8]. Al provides tools for computers or machines to
learn, understand, and use information to perform
tasks, helping with better decision-making. KM
ensures that knowledge is well understood, while Al
lets information expand, use, create, and unlock
knowledge in ways that might not even be imagined
[9]. Even though some people might not pay enough
attention to it, artificial intelligence is a crucial part
of  developing and improving knowledge
management [10].

1.1. Aim of the Research

The aim of this study is to thoroughly investigate
and discover new ways that artificial intelligence
(Al) may improve how businesses manage and use
knowledge. The purpose of this research is to
identify new and distinctive features of how artificial
intelligence may improve and enhance business
knowledge management systems. It intends to
address a gap in the literature by focusing on Al's
transformative impact in boosting knowledge
generation, dissemination, and usage in enterprises,
thereby providing new insights on the incorporation
of Al into knowledge management techniques for
future business advancements.

The research led us to formulate the following
main research questions:

1. How are published articles distributed across
different demographic groups as subjects?

TEM Journal —Volume 13 / Number 3/ 2024.

of artificial
management

2. What are the advantages
intelligence on knowledge
systems in businesses?

3. What are the disadvantages
intelligence on knowledge
systems in businesses?

4. For what purposes is Al used in businesses?

of artificial
management

2.  Methodology

This section explains how the research was
conducted, including the research strategy used, the
selection process, and the inclusion and exclusion
criteria.

2.1. Research Method

For this study, systematic literature review (SLR)
was used as the research method and preferred
reporting items for systematic reviews and meta-
analyses (PRISMA) as an approach. In this way,
certain measures were taken inside a defined
framework, while maintaining a recognized format.
PRISMA guidelines are crafted to assist in
articulating the purpose behind conducting the
review, detailing the methodologies employed by the
authors, and succinctly presenting the findings.

2.2. Search Strategy

The research has been carefully planned and
carried out. Information was sought in major
scientific databases such as Scopus, Web of Science,
and ScienceDirect, with a focus on Al, knowledge
management systems, and corporate organizations.
Specific words have been used as search queries:
(“AI” OR “artificial intelligence” OR “decision
support system” OR “business intelligence”) AND
("knowledge management system” OR “KMS” OR
“organizational knowledge management system”)
AND  (“business” OR  “organization” OR
“enterprise”), with a search scope spanning articles
and studies from 2013 to 2023.

2.3. Selection Processes

The search began by focusing on three specific
databases: ScienceDirect, which generated 1,209
records; Scopus, which had 11,781 entries; and Web
of Science, which contributed 82 entries. To confirm
the veracity of the dataset to be utilized, 5 duplicates
were deleted from the initial 13,072 elements. The
items were then processed in a systematic manner,
with publications written before 2013 or after 2023
being deleted first, eliminating 4,300 pieces. 3,063
more items that did not match the research objective
were then excluded.
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More recent publications were then examined,
and various genres such as reviews, conference
papers, book chapters, case reports, and discussions
were deleted, resulting in the removal of 3,141 items.
The decision was taken to preserve solely freely
available (open access) articles, yielding 1,865
entries. Of these, 16 non-English articles were
deleted.

At this step, 882 records were painstakingly
evaluated based on the inclusion and exclusion
criteria outlined in Table 1. Out of them, 25
publications were recognized as relevant to the
research goal and thoroughly reviewed. Following
this evaluation, 11 papers that did not adequately
address the research topics were eliminated, leaving a
refined collection of 14 articles for the systematic
literature review. The review procedure is also
depicted in Figure 1.

Table 1. Inclusion and exclusion criteria

Inclusion-Criteriaz

Exclusion Criterian

Articles- within- the- date-
range- 2013-2023- were-

includeds

Articlez- before- 2013 were-
excludedn

Eezearch-  articles- were-

included-o

Article-reviews, Conference-
proceedings,-Book chapters, -
Case- reports, - and-
Dizcussions were-excluded o

Research-  fields-  with-
Business: and-  Artificial-

intelligence were-includedsa

Research- fields- such- as-
Psychology,: Medical - and-
Engineering-were-excludedo

Articles- - English- were-

includeds

Articlez: not- written- 1n-
Englizh-were-excludeda

Articles- with- open- access

were-includeda

Articles- whose-
requires-a-subscription-were-
excludeda

acCess-

Articles- gelevant to- the

topic were-selecteds

Articles- with- unmatched-
keywords,-not-related-to-the-
topic,-which-did-not-answer-
the-research- questions- were-
excludeda

Identification of studies via databases and registers

Records removed before the screening:
- Duplicate records removed (n = 5)

Records identified from
._§ Databases.
2 (Total records: 13,072)
b ScienceDirect (n = 1,208)
E Scopus (n=11,781)
Web of Science (n = 82)
h
Records screened.
(n=13,067)
'g Records sought for retrieval.
2 (n =682)
b
L4
Records assessed for eligibility.
(n=25)
o
g Studies included in the review.
.E (n=14)

(n=1,865)

English (n=16)

Total Records excluded: (12,385)
Me. according to date (n = 4,300)
Mo. according to field (n = 3,063
No. according to document types
i.e., Article reviews, Conference
proceedings, Book chapters, Case
reports, and Discussions (n = 3,141)
Mo. according to open access

No. according to language other than

absiract.
(n=657)

Records not retrieved title and

n=11)

Records excluded as research
questions were not answered.

Figure 1. PRISMA flow diagram of the research
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3. Results

In this segment, the outcomes which were derived
from the examination of the literature were explored
based on the four research questions.

3.1. How are Published Articles Distributed across
Different Demographic Groups as Subjects?

Figure 2 shows how many articles had been
published each year from 2013 to 2023. There is a
clear up-and-down pattern in the number of articles.
The examination of the articles began in 2018, a year
noted for having the fewest publications on the
integration of Al and knowledge management (KM)
in business. Nonetheless, since that year, there has
been an annual increase in the number of articles on
this topic.

An enormous change occurred in 2020 likely
because of the significant impact the COVID-19
pandemic had and all the related implications. Even
though many businesses were facing challenges,
more research was done about how Al and KM can
play a pivotal role in enhancing businesses, and the
number of articles reached the highest point in that
year.

After that peak, the number of articles kept going
up, especially because more businesses, including
smaller ones, started utilizing Al to run their
operations smoothly, especially when faced with
disruptions like the pandemic. This ongoing increase
in articles shows that businesses are finding the
symbiosis between Al and KM more and more
valuable for their operations.

Number of Researches Conducted Each Year

4
3
2
1 .
0

2023 2022 2020 2018

Figure 2. Number of published articles each year from
2013 t0 2023

The research study involved researchers from all
around the world. The chart in Figure 3 shows the
total contributions from researchers globally, with
most of them based in UK. This indicates that a lot of
different studies were conducted worldwide.
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Additionally, it is interesting to note that a
significant interest was shown by authors based in
Europe, followed by authors from Australia, India,
and USA. This might be because UK, along with
USA, India, and other EU countries, is a major
economic power that is influenced by technological
development and Al programs.

Authors’ Nationalities

Ql’a

m UK m Australia = France m UAE
Belgium Hungary India Italy
Morocco = Poland Qatar USA

Figure 3. Demographic representation of the authors’
nationalities

The graph in Figure 4 shows how researchers
collected information about how Al affects KMS in
businesses. Each bar represents a different way the
researcher gathers data, like quantitative approaches,
literature reviews, conceptual/model templates,
qualitative analysis, or data analysis. Looking at the
graph shows that the researchers used a variety of
methods to study the role of Al in KMS for business.
This shows that the study is complex, and
understanding it well requires using different
research methods to explore the different ways Al
impacts knowledge management systems in
businesses.

Articles Methodologies

Set-theoretic approach |

Quantitative analysis + Fuzzy set qualitative

comparative analysis (fsQCA)

Quantitative analysis I

Method

Literature review I

Cross sectional design for in-depth
exploration

Conceptual / Model Template IEEEEGG_—_—————

0 1 2 3 4 5 6

Count

Figure 4. Graphical representation of articles
methodologies
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3.2. The Advantages of Artificial Intelligence on
Knowledge Management Systems in Businesses

Knowledge serves as the core element in both
KM and Al AI functions as the mechanism
facilitating machine learning, knowledge acquisition,
and the utilization of knowledge in various processes
for task completion. It unlocks knowledge, enabling
it to reach humans and enhancing the decision-
making process. Essentially, KM and Al are
intertwined aspects of the same concept. Knowledge
management enables the comprehension of
knowledge, while Al empowers the ability to extend,
apply knowledge, and generate new knowledge in
unprecedented ways, as articulated by Haenlein and
Kaplan [11].

Recognizing knowledge as the paramount
strategic resource underscores the current need for
systems facilitating knowledge generation and
utilization. The authors note that managing
knowledge in organizations is inherently intertwined
with overall organizational process management
[12], [13], [14].

The studies emphasize Al’s significant presence
in various industry sectors. Particularly in the service
industry, the integration of Al systems plays a crucial
role by fostering competitiveness and facilitating the
implementation of innovations and learning systems.
Chen and Chen [15] introduce a proposed decision
support system designed to seamlessly incorporate
concepts promoting innovation within the service
industry, with applicability across various other
industries.

Enhancements in business process performance
can be achieved through either fully systematizing or
increasing human capabilities. Robotic process
automation (RPA), for example, eliminates the need
for individuals to engage in mundane data entry
work, automating routine administrative tasks with
broad applications, including validating insurance
premiums, generating utility bills, and maintaining
employee records [16].

Previous research [17], [18] highlights the
mediating role of online knowledge sharing in the
correlation between leadership and employee
outcomes. Online knowledge sharing proves
beneficial by assisting employees in addressing
work-related issues, fostering intellectual stimulation,
and encouraging creative problem-solving [19].
Actively participating in online knowledge sharing
also exposes employees to valuable organizational
learning opportunities, as observed by Gupta and
Polonsky [20].

The intersection of Al and knowledge systems
(AI-KS) deepens our understanding of how these
technologies support organizations and employees,
influencing digital competitiveness [21], [22], [23],
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[24]. AL in this context, refers to smart support
systems aiding human activities and decision-making
through algorithms, natural language processing,
machine learning, and human intelligence [25], [26],
providing essential knowledge from the organization
and its surroundings.

3.3. The Disadvantages of Artificial Intelligence on
Knowledge Management Systems in Businesses

The study of Nguyén et al. [27] acknowledges
limitations in generalisability, given its exclusive
focus on Vietnamese B2B organizations. It also
recognizes constraints associated with cross-sectional
and convenience sampling, recommending more
diverse and longitudinal studies. Furthermore, the
research highlights the role of online knowledge-
sharing in enhancing employee creativity. Finally, it
underscores the impact of various leadership styles,
emphasizing that creative leadership has a significant
influence on fostering diverse knowledge-sharing
behaviors, alongside transformational and
transactional leadership.

Despite the extensive research conducted on Al
and personal management, several opportunities for
future research persist. Drawing on the job demands-
resources model [28], upcoming studies could
explore the optimal balance of demand and source
for Al implementation. This includes investigating
when and how Al should be provided to managers,
whether through internal training or integration into
existing performance development review (PDR)
processes. Additionally, researchers may delve into
the necessity of organizations appointing Al
specialists to collaborate with managers in their
performance management policies and practices. If
the appointment of Al specialists is deemed
appropriate, an exploration of whether their role
might overlap with managers’ decision-making is
crucial. Scholars are encouraged to address these
questions in their future research endeavors.

Successfully implementing Al demands careful
attention, with managers bearing the responsibility of
acquiring knowledge about Al and comprehending
its practical applications. To maintain a positive
psychological relationship with employees, it is
significant to implement Al in a way that actively
involves them, rather than causing them to feel
threatened, as mentioned by [29], [30].

In addressing the limitations of artificial
intelligence in knowledge management systems
within businesses, it is important to recognize that Al
relies on human expertise for specific problem-
solving. However, a notable limitation is its inability
to autonomously improve this knowledge through
real-world experiences without human involvement.

TEM Journal —Volume 13 / Number 3 / 2024.
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The system is intentionally designed to assist
rather than replace humans, as emphasized by
Mallach [31]. While it serves as a beneficial resource
for professionals to access organizational knowledge
for addressing business challenges or identifying
internal expertise, it falls short when it comes to
implementing decisions, according to insights from
Alavi & Leidner [32]. The human element remains
significant because it is still necessary to evaluate the
suggestions provided by Al and make decisions
regarding their application, as highlighted by Xiao &
Benbasat [33].

3.4. Objectives and Purposes:
Implemented in Business

Why AI Should be

The pivotal role that Al started to play in the
continually changing world of business is undeniably
shaping  strategically ~ various  aspects  of
organizational structures.

Perhaps one of the most peculiar and innovative
contributions given by Al technologies and tools, in
terms of strategies, relates to the ability to influence
the opinions and behaviors of consumers. There is
huge data accessibility via social platforms about the
consumer's preferences and choices regarding
specific products and services provided by the
business. Businesses can improve their outcomes and
create effective consumer engagement strategies
using advanced algorithms such as machine learning
and deep learning algorithms to analyze such data.
In other words, it enhances the ability to formulate a
selection of strategies to engage consumers in an
effective way [34].

This growing strategic value of Al plays a subtle
role in the refinement of products and services.
Through dynamic mechanisms of sharing knowledge
on social media, Al facilitates the continuous process
in which consumer engagements actively contribute
to the creation of new perceptions, reinforcing an
incessant improvement approach [34].

The strategic use of Al is not limited to customer-
oriented aspects, and the facets Al has entered are
manifold. In the areas of knowledge management and
innovation, organizations apply Al to address issues
related to knowledge sharing and job security. In
fact, by stimulating organizational innovation, and
bridging the gap between different leadership styles,
as well as employing the modern context of online
knowledge-sharing, Al plays a significant part in
enhancing leadership practices [27].

The strategic involvement of Al has an enormous
impact on operational efficiency and efficacy. The
adoption of Al-powered procedures, instruments, and
HRM techniques stimulates an improvement in the
performance of the organization.
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This all-encompassing strategy, powered by Al,
affects the social aspects of the company as well as
employee commitment, cognitive development, and
behavior [35].

Software developers acknowledge the strategic
importance of artificial intelligence (Al), which plays
a leading role in the complex field of business
process management. Additionally, the financial
services industry is very interested in Al, indicating
that industry-wide awareness of the technology’s
potential to revolutionize management practices [36].

One critical strategic need is the application of Al
to knowledge creation, sharing, and utilization. Its
role is not limited to modifying system behavior; it
also includes providing complex support for
cooperative robots and increasing the effectiveness of
problem-solving. This strategic alliance with Al
highlights AI’s important role in forming the modern
business landscape and has a substantial impact on a
variety of knowledge-related tasks  within
organizations [37].

Al proves its strategic worth in the manufacturing
sector by promoting knowledge application, sharing,
and learning. Careful application of Al technologies
improves  supply chain  management and
manufacturing performance, demonstrating Al’s
tactical incorporation into operational procedures
[38].

In conclusion, a transformative era is set to begin
with the strategic integration of Al into modern
business approaches. Al is a critical component that
drives businesses into a dynamic and robust future in
the marketplace, whether it is used for managing

knowledge, fostering innovation, streamlining
operations, or developing customer engagement
strategies.

4. Discussion

By having utilized a specific and rigorous review
system, researchers were able to systematically select
and have access to a set of 14 academic articles, each
of them based on its distinct perspective, and all
having adopted a peculiar scientific approach. The
core goal of this study has been developing a
polyhedric vision regarding the possible potential
impacts of Al on KMS in businesses and, with them,
the many related reflection prompts.

Coombs et al. [39] highlight AI’s role in
enhancing security and compliance, which can be
compared to other researchers’ findings such as
Rodrigues’ [40], who argue around the challenges Al
faces in constantly evolving security landscapes or
the complexities in ensuring data protection across
different jurisdictions.
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Implementing AI in legal and human rights
contexts raises concerns about the need for clear
algorithms, cybersecurity threats, potential unfairness
and bias, the difficulties of contesting conclusions,
and problems with AI’s legal status.

As Bitkowska [12] focuses on Al’s impact on
process quality, overall effectiveness, and customer
satisfaction in the Polish market might be contrasted
with studies from other markets or sectors where
Al’s impact might not be as pronounced or may
present different challenges as it presents challenges
in the integration of Al in healthcare related to data
privacy, security, and ethical considerations [41].

Bencsik’s methodology [37], which emphasizes
empirical, case-based research in Al-driven business
innovation with KM and departs from standard
theory-based methodologies, can be contrasted with
previous studies in the field. On the other hand,
Haidar [42] highlights the continuing relevance of
theoretical frameworks in understanding the
complexities of Al and KM integration.

Olan et al. [34] raised concerns about Al in
knowledge management, specifically resource
challenges for continuous learning, integration
issues, and data quality requirements, as well as
ethical concerns such as privacy and data security,
which can be compared to other studies in the field.
For example, some studies may emphasize how
modern Al technologies are better solving integration
and data quality concerns, or how new ethical
frameworks and privacy legislation are minimizing
the hazards connected with Al in knowledge
management. Mohammad et al. [43] provide insights
into the potential benefits and challenges of Al
adoption in knowledge management and highlight
the importance of ethical frameworks and privacy
laws in mitigating the risks associated with Al.

Nonetheless, despite numerous advantages, the
authors  acknowledged  potential  limitations,
challenges, and concerns that can be associated with
the implementation of Al in KMS. Major issues
concern the reliance on human expertise for decision-
making, and the need for careful integration to avoid
employee resistance. The study also underlines the
importance of addressing limitations in Al’s
autonomous learning capabilities without human
involvement.

A study by Jain et al [44], shows that a
multifaceted variety of strategic contributions can be
therefore attributed to the intriguing role of Al in
businesses, ranging from influencing consumer
attitudes and behavior to refining products and
services. The authors have shown how the impact of
Al in KM, innovation, and organizational leadership
practices results in ameliorating operational
effectiveness and the complete social aspects of a
company.
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What in conclusion emerged from this systematic
review concerns how businesses intend to explore
this new dimension in which Al keeps gaining
relevance, becoming an essential instrument of
innovation in the KMS process. The cycle of
production, as well as creativity, and market
competitiveness, are all factors directly exposed to be
enhanced by implementing recommended strategies
that take into consideration ethical concerns about a
positive and productive implementation of Al in the
evolving business environment.

5. Conclusions and Recommendations

Based on the SLR conducted on the effects of Al
on knowledge management systems in the corporate
world several strategic paths may be taken by
companies to maximize the benefits of this
integration and the impact of Al on KMS in
businesses. The crucial significance of Al in this
sphere lies on its transformative role in enhancing the
whole process of generating, disseminating, and
utilizing knowledge within enterprises. The most
salient result of this study is the identification of AI’s
substantial contribution to informed decision-making
and the development of value-rich products. This
result is vital for businesses as it underscores Al's
potential to revolutionize knowledge management
practices, leading to more efficient operations and
competitive advantages. Not only the businesses but
also the researchers can reap the benefit of these
findings as they provide new insights into the
integration of AI into knowledge management
techniques, which is crucial for future advancements
in this field. The study highlights also the need for
ethical frameworks and robust data security models
in implementing Al in KMS to prevent data breaches
that can lead to loss of customer trust and legal
repercussions.

Nonetheless, a few limitations regarding this
study should be highlighted and are mostly linked to
its methodological scope. In the first instance, this
review was confined to a specific number of selected
databases, which means it cannot be excluded from
the existence of potentially relevant papers in other
databases that could not be included. In the second
instance, it should also be taken into consideration
that by selecting specific keywords pertinent
literature might be excluded. Finally, having set a
specific time frame might have led to a limitation in
including most of the recent advancements and
thoughts regarding Al and KMS in businesses.

As far as such limits are concerned, a few
resulting recommendations can be advised, in
particular for businesses and researchers concerning
Al and KMS in business:

TEM Journal —Volume 13 / Number 3 / 2024.
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For Businesses: It is advocated a more inclusive
approach by businesses in the process of
implementation of Al in their KMS concerning data
and knowledge sources. The implications of such a
process include not merely relying on conventional
databases but also considering emergent or less
traditional sources of knowledge. It appears
compulsory for businesses also to keep themselves in
line with the current progress in Al and KMS, being
able to leapfrog or purely adjust strategies and
policies to take the best out of new technologies and
methodologies.

For Researchers: Future research should be
focused on exploring the field on a wider scale,
therefore considering encompassing a larger
selection of databases and including a wider range of
keywords. This might disclose more diversified
visions and tendencies on the subject. Moreover, it
might be taken into consideration to conduct
transversal studies to better perceive and be able to
describe the advancing nature of Al and its
innovative and disruptive impact on KMS. Besides,
interdisciplinary — approaches are also vividly
encouraged, being the key to investigating new
perimeters on the ground of integration of Al in KM.

The summary of 14 papers includes studies
conducted in different countries, all of which look at
different aspects of Al related to business process
control, information sharing, customer behavior, and
HRM tactics. Key topics included how artificial
intelligence (Al) is improving products and services,
challenges in knowledge management, and how Al is
being used in marketing and customer support. These
studies highlight the opportunities and problems that
artificial intelligence (Al) brings to knowledge
management systems. The authors also emphasize
the need for ongoing research into moral dilemmas,
integration difficulties, and the impact of Al on
consumer viewpoints and business practices.

References:
[1]. Lei, Z., & Wang, L. (2020). Construction of
organisational system of enterprise knowledge

management networking module based on artificial
intelligence. Knowledge Management Research &
Practice, 1-13.

Doi:10.1080/14778238.2020.1831892

[2]. Brynjolfss, E., & McAfee, A. (2017) The Business of
Artificial Intelligence: What it can - and cannot - do
for your organization. Harvard Business Review.
Retrieved from: https://hbr.org/2017/07/the-business-
of-artificial-intelligence
[accessed: 19 January 2024]

[3]. Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015).
Smart tourism: Foundations and developments.
Electronic Markets, 25(3), 179-188.
Doi:10.1007/s12525-015-0196-8

TEM Journal —Volume 13 / Number 3/ 2024.

[4]. Kaplan, A. M., & Haenlein, M. (2019a). Digital
transformation and  disruption: On  bigdata,
blockchain, artificial intelligence, and other things.
Business Horizons, 62(6), 679-681.
Doi:10.1016/j.bushor.2019.07.001

[5]. Kaplan, A. M., & Haenlein, M. (2019b). Siri, Siri, in
my hand: Who’s the fairest in the land? On the
interpretations, illustrations, and implications of
artificial intelligence. Business Horizons, 62(1), 15—
25.D0i:10.1016/j.bushor.2018.08.004

[6]. De Guimardes, J. C. F., Severo, E. A., & De
Vasconcelos, C. R. M. (2018). The influence of
entrepreneurial, market, knowledge management
orientations on cleaner production and the sustainable
competitive  advantage. Journal of  Cleaner
Production, 174, 1653—-1663.
Do0i:10.1016/j.jclepro.2017.11.074

[7]. Geisler, E., Wickramasinghe, N. (2015). Principles of

Knowledge Management: Theory, Practice, and
Cases: Theory, Practice, and Cases. Routledge.
[8]. Liebowitz, J. (2000). Knowledge management

receptivity at a major pharmaceutical company.
Journal of Knowledge Management, 4(3), 252-258.
Doi:10.1108/13673270010350057

[9]. Goncharova, A., & Murach, D. (2020). Artificial
intelligence as a subject of civil law. Knowledge,
Education, Law, Management, 1(3), 153—159.
Doi:10.51647/kelm.2020.3.1.26

[10]. Wu, L-L., & Hu, Y.-P. (2018). Open innovation-
based knowledge management implementation: A
mediating role of knowledge management design.
Journal of Knowledge Management, 22(8), 1736—
1756.D0i:10.1108/JKM-06-2016-0238

[11]. Haenlein, M. & Kaplan, A. (2019). A brief history of
artificial intelligence: On the past, present, and future
of artificial intelligence. California Management
Review, 61(4), 5-14.
Doi:10.1177/0008125619864925

[12]. Bitkowska, A. (2020). The relationship between
Business Process Management and Knowledge
Management - selected aspects from a study of
companies in Poland. Journal of Entrepreneurship,
Management, and Innovation, 16(1), 169-193.
Doi:10.7341/20201616

[13]. Criado-Garcia, F., Calvo-Mora, A., & Martelo-
Landroguez, S. (2020). Knowledge management
issues in the EFQM excellence model framework.
International Journal of Quality and Reliability
Management, 37(5), 781-800.
Doi:10.1108/1IJQRM-11-2018-0317

[14]. Moreno, V., Cavazotte, F., & Lapa, E. (2015).
Integrating Knowledge Management Practices and
Business Processes: A Case Study. Academy of
Management Proceedings, 2015(1).
Do0i:10.5465/ambpp.2015.18915abstract

[15]. Chen, J.-K., & Chen, I-S. (2013). A theory of
innovation resource synergy. (competition between
firms). Innovation: Management, Policy, & Practice,
15(3), 368-392. D0i:10.5172/impp.2013.15.3.368

[16]. Lacity, M. C., & Willcocks, L. P. (2016). A new

approach to automating services. MIT Sloan
Management Review, 58, 41-49.
Do0i:10.7551/mitpress/11633.003.0015

2153


https://hbr.org/2017/07/the-business-of-artificial-intelligence
https://hbr.org/2017/07/the-business-of-artificial-intelligence

TEM Journal. Volume 13, Issue 3, pages 2146-2155, ISSN 2217-8309, DOI: 10.18421/TEM133-42, August 2024.

[17]. Choi, S. B., Kim, K., Ullah, S. M. E. and Kang, S.-
W. (2016), “How transformational leadership
facilitates innovative behavior of Korean workers:
Examining mediating and moderating processes.
Personnel Review, 45(3), 459-479.
Doi:10.1108/PR-03-2014-0058

[18]. Ma, Y., Cheng, W., Ribbens, B.A. and Zhou, J.
(2013). Linking ethical leadership to employee
creativity: Knowledge sharing and self-efficacy as
mediators. Social Behavior and Personality, 41(9),
1409-1419.

Do0i:10.2224/sbp.2013.41.9.1409

[19]. Singh, S.K., Gupta, S., Busso, D. and Kamboj, S.
(2021). Top management knowledge value,
knowledge sharing practices, open innovation and
organizational performance. Journal of Business
Research, 128, 788-98.
Doi:10.1016/j.jbusres.2019.04.040

[20]. Gupta, S. and Polonsky, M. (2014). Inter-firm
learning and knowledge-sharing in multinational
networks: An outsourced organization’s perspective.
Journal of Business Research, 67(4), 615-22.
https://doi.org/10.1016/j.jbusres.2013.02.043

[21]. Eslami, M., Vaccaro, K., Lee, M. K., Elazari Bar On,
A., Gilbert, E., & Karahalios, K. (2019). User
attitudes  towards  algorithmic  opacity and
transparency in online reviewing platforms.
Proceedings of the 2019 CHI Conference on Human
Factors in Computing Systems.
Doi:10.1145/3290605.3300724

[22]. Ma, X., & Brown, T. W. (2020). Al-mediated
exchange theory. Arxiv.

Retrieved from: https://arxiv.org/pdf/2003.02093.pdf
[accessed: 20 January 2024]

[23]. Russell, S., & Norvig, P. (2002). Artificial
intelligence: A modern approach. Prentice Hall.

[24]. Turner, A. J., & Kuczynski, J. (2019). Impacts of
Behavioral Modeling Assumptions for Complex
Adaptive Systems: An Evaluation of an Online Dating
Model. 2019 Winter Simulation Conference (WSC),
668-679.

Doi:10.1109/WSC40007.2019.9004665

[25]. Akkiraju, R., Srivastava, B., Ivan, A., Goodwin, R.,
& Syeda-Mahmood, T.F. (2006). SEMAPLAN:
Combining Planning with Semantic Matching to
Achieve Web Service Composition. 2006 IEEE
International Conference on Web Services (ICWS'06),
37-44. Doi:10.1109/ICWS.2006.119

[26]. De Boeck, G., Meyers, M. C., & Dries, N. (2018).
Employee reactions to talent management:
Assumptions  versus  evidence.  Journal  of
Organizational Behavior, 39(2), 199-213.
Do0i:10.1002/JOB.2254

[27]. Nguyen, M., Sharma, P., & Malik, A. (2024).
Leadership styles and employee creativity: the
interactive impact of online knowledge sharing and
organizational innovation. Journal of Knowledge
Management, 28(3), 631-650.
Doi:10.1108/JKM-01-2023-0014

[28]. Bakker, A.B., & Demerouti, E. (2007). The job
demands-resources model: State of the art. Journal of
Managerial Psychology, 22(3), 309-328.
Doi:10.1108/02683940710733115

2154

[29]. Rousseau, D. M. (1989). Psychological and implied
contracts in organizations, Employee Responsibilities
and Rights Journal, 2(2), 121-139.
Doi:10.1007/BF01384942

[30]. George, C. (2009). The psychological contract:
managing and developing professional groups.
McGraw-Hill Education (UK).

[31]. Mallach, E. G. (2000). Decision Support and Data
Warehouse Systems. Irwin/McGraw-Hill.

[32]. Alavi, M., Leidner, D. E. (2001). Review:
Knowledge Management and Knowledge
Management Systems: Conceptual Foundations and
Research Issues. MIS Quarterly, 25(1), 107-136.
Doi:10.2307/3250961

[33]. Xiao, B., Benbasat, 1. (2007). E-commerce product
recommendation agents: Use, characteristics, and
impact. MIS Quarterly, 31(1), 137-209.
Doi:10.2307/25148784

[34]. Olan F., Arakpogun E. O., Suklan J., Nakpodia F.,
Damij N., & Jayawickrama U. (2022). Artificial
intelligence and knowledge sharing: Contributing
factors to organizational performance. Journal of
Business Research, 145, 605-615.
Doi:10.1016/j.jbusres.2022.03.008

[35]. Olan F., Nyuur R.B., Arakpogun E.O., Elsahn Z.
(2023) AI: A knowledge sharing tool for improving
employees’ performance. Journal of Decision
Systems, Vol. ahead-of-print Issue ahead-of-print.
Doi:10.1080/12460125.2023.2263687

[36]. Bitkowska, A. & Detyna, B. & Detyna, J. (2022).
Importance of IT systems in integration of knowledge
and Dbusiness process management. Issues in
Information Systems, 23(1), 117-130.

Doi:10.48009/1 iis 2022 109

[37]. Bencsik, A. (2021). The sixth generation of
knowledge management — the headway of artificial
intelligence. Journal of International Studies, 14(2),
84-101.

Doi:10.14254/2071-8330.2021/14-2/6

[38]. Leoni, L., Ardolino, M., El Baz, J., Gueli, G., &
Bacchetti, A. (2022). The mediating role of
knowledge management processes in the effective use
of artificial intelligence in manufacturing firms.
International Journal of Operations & Production
Management, 42(13), 411-437.
Doi:10.1108/1JOPM-05-2022-0282

[39]. Coombs, C., Hislop, D., Taneva, S. K., & Barnard,
S. (2020). The strategic impacts of Intelligent
Automation for knowledge and service work: An
interdisciplinary review, The Journal of Strategic
Information Systems, 29(4).
Doi:10.1016/j.jsis.2020.101600

[40]. Rodrigues, R. (2020), Legal and human rights issues
of Al: Gaps, challenges and vulnerabilities, Journal of
Responsible Technology, 4.
Doi:10.1016/j.jrt.2020.100005

[41]. Elendu, C., Amaechi D. C., Elendu T. C., Jingwa K.
A., Okoye O. K., John Okah M., Ladele J. A., Farah
A. H., Alimi, H. A. (2023). Ethical implications of Al
and robotics in healthcare: A review. Medicine
(Baltimore), 102(50), e36671.
Doi:10.1097/MD.0000000000036671

TEM Journal —Volume 13 / Number 3 / 2024.


https://arxiv.org/pdf/2003.02093.pdf

TEM Journal. Volume 13, Issue 3, pages 2146-2155, ISSN 2217-8309, DOI: 10.18421/TEM133-42, August 2024.

[42]. Haidar, A. (2024) Integrative Theoretical Framework  [44]. Jain, V., Wadhwani, K., & Eastman,J. K. (2024).

for Responsible Artificial Intelligence, International Artificial intelligence consumer behavior: A hybrid
Journal of Digital Strategy Governance and Business review and research agenda. Journal of Consumer
Transformation /3(1), 1-23. Behaviour, 23(2), 676-697.

Doi:10.4018/IJDSGBT.334844

[43]. Jarrahi, M. H., Askay, D. A., Eshraghi, A., & Smith,
P. G. (2023). Artificial intelligence and knowledge
management: A partnership between human and Al
Business Horizons, 66(1), 87-99.
Doi:10.1016/j.bushor.2022.03.002

TEM Journal —Volume 13 / Number 3/ 2024. 2155



