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Q1 FY02/2016 Results

This presentation material contains information that constitutes forward-
looking statements. Such forward-looking statements are not guarantees of
future performance and involve risks and uncertainties, and actual results
may differ from those in the forward-looking statements as a result of various
factors including changes in material circumstances.
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1. Looking back on the Q1 FY02/2016

disamitsu

Japan /
Developed

products

The commencement of a Phase 111 clinical study of HP-3000 in Japan
(a transdermal drug for the treatment of Parkinson's disease)

Japan /
o1C
products

Launch of Salonpasg
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2. Consolidated PL (l) - Comparison with the previous period performance -

(Q1)

Actual
performance
for FY02/15

Actual
performance
for FY02/16

Q1)

Change

Unit:¥ million

Percentage
Change

CoGS 13,931 14,512 +581 +4.2%
as a % of sales 36.9% 36.6% - -

SG&A costs 19,234 19,430 +196 +1.0%
Sales promotion costs 4,790 4,047 -743 -15.5%
Advertising costs 2,493 3,581 +1,088 +43.7%
R&D spending 3,466 3,421 -45 -1.3%
Others 8,485 8,379 -106 -1.2%
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) <Hisamitsu
2. Consolidated PL (2) - summary of Profit and Loss -

Unit:¥ million
Actual Actual
performance performance .
for FY02/15 | for FY02/16 | CNanee Main factor
Q1) Q1)
Hisamitsu . 29,968 28,867 —1,101|-Decrease in sales of Rx Business.
(Non consolidated)
*Increase in sales of major products.
Noven 4,875 7,811 +2,996 *Influence of the currency exchange.
Others * 2,913 2,942 +29
CoGS 13,931 14,512 +581 *Increase in Net sales.
as a % of sales 36.9% 36.6% _|"Decrease in royalty payment.
*Increase in Advertising costs of Hisamitsu &
SG&A costs 19,234 19,430 +196|over- :
ecrease in Sales promotion costs of
Noven.

Non-operating balance 2,065 -2.140 'Det.:rease in Equity—-method investment
profits of Noven.

* “Others” includes consolidated adjustment. g5
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3. Non Consolidated PL - Comparison with the previous period performance -

Unit:¥ million
Actual Actual

performance performance Change Percentage

for FY02/15 for FY02/16 Change

Q1) (e)))

Rx Business 22615 20,753 -1,862 -8.2%
OTC Business 6,005 6,289 +284 +4.7%
Intl Business 1,347 1,824 +477 +35.4%
CoGS 9,955 9,627 -328 -3.3%
as a % of sales 33.2% 33.3% - -
SG&A costs 13,425 13,544 +119 +0.9%
Sales promotion costs 2,867 2,578 -289 -10.1%
Advertising costs 2,248 2,736 +488 +21.7%
R&D spending 2,716 2,555 -161 -5.9%
Others 5,594 5,674 +80 +1.5%
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4. Noven PL - comparison with the previous period performance -

disamitsu

Actual Actual Unit:¥ million
performance performance ch Percentage
for FY02/15 for FY02/16 a"8€  Change

Q1) Q1)
Noven Women'’s Health 2,712 5,687 +2,975| +109.7%
Noven Others 2,162 2,183 +21 +1.0%
CoGS 2,685 3,755 +1,070 +39.9%
as a % of sales 55.1% 47.7% - -
SGRA costs 4472 4,329 -143 -3.2%
Sales promotion costs 1,439 817 -622 -43.2%
Advertising costs 25 525 +500| 21times
R&D spending 751 868 +117 +15.6%
Others 2,255 2,118 -137 —6.1%
Nonoperating balance 2,192 7 -2,185 -99.7%
Equity in earnings 2.676 0 2676 _
of Novogyne
Amortization of fair value
adjustment to investment -474 0 +474 -

in Novoiine

* Results before consolidated adjustment.

|Exchange rate (¥/USD) | ¥1 02.57| ¥11 9.23| 7
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5. Sales results by product (1) - Rx Business -

Actual performance
for FY02/15 (Q1)

Total

Japan

Overseas

Unit:¥ million

Actual performance
for FY02/16 (Q1)

Total

Japan

Overseas

Daytrana

1,725

1,725

1,955

Fentosy Tape 746 746 0 1,462 1,462 0
Norspane Tape 498 498 0 523 523 0
Neoxys Tape 157 157 0 224 224 0
Abstral” 0 0
_
Mohrusg Tape 17,794 17,771 15,549 15,525
Mohrusg Pap 1,596 1,596 0 1,307 1,307 0
Others 1,821 1,807 1,773 1,664
_
Minivelle® 1,578 0 1,578 2,433 0 2,433
Vivelle—Dot" prodcts 806 0 806 1,597 0 1,597
CombiPatch”™ prodcts 221 0 221 1 218 0 1 218
Brisdelle” 105 0 105 0

o

1,955

Others of Noven products

380

380

152

0

152
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) Hisamitsu
. Sales results by product (2) - OTC Business -

Unit:¥ million

Actual performance
for FY02/16 (Q1)

Actual performance
for FY02/15 (Q1)

Total Japan Overseas| Total Japan Overseas
Salonpasg products , ,
Salonsips products 1,104 739 365 1,179 764 414
Airg Salonpasg products 514 351 163 501 363 137
Feitasg products 848 848 0 1,066 1,066 0
Butenalockg products 1,291 1,291 0 1,055 1,055 0
Allegra® FX 723 723 0 657 657 0
Others 637 324 313 638 357 281
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6. Trends of second-generation non-steroidal anti-inflammatory patch in Japan (1)

Nunber of patches Market trends on volume basis

(Million) Oct.’06: High-income elderly
6,000 9 i
= Hydorogel Patoh to pay 30% ofmedical fees
B Tape
5.000 Oct.’02: The elderly to
’ pay 10% of medical fees “ H H H H H
4,000 1 Sept.’97: Revision of N\
Health Insurance Act H HH H H H
- H HH H ” H
2,000 May.2015 (MAT) H HH H H H
1,000 Volume Basis 5,942 (million)
Monetary Basis | ¥175,000 (million)
. T TR AT
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©2015 IMSHealth/Calculated based on JPM data(~May.2015)/Reprinted with permission
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6. Trends of second-generation non-steroidal anti-inflammatory patch in Japan (2)

Change in shares of the Mohrusg products on monetary-basis

Mohruse Tape + MohrusePap
50.0% I May.2014 47.4% — May.2015 45.9%
(Feb.2015 46.1 %)
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©2015 IMSHealth/Calculated based on JPM data(~May.2015)/Reprinted with permission 11
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7. R&D Pipeline
age ame arge Do .' ge ara o e en
_ Adhesive skin |Relief of pain associated To be approved
! HP-1010 USA patch  |with post-herpetic neuralgia in FY15
2 HP-1030 usa | Adhesie sk | Alzheimer's disease No disclosure
3 HP-3000 gpN | Adnese s |parkinson’s disease To e fled
4| Phase2/3 HP-3150 JpN | Adhesive skin g To be filed
patch | CaNCer pain in FY16
Adhesive skin |Attention Deficit Phase3
> ATS USA | pateh | Hyperactivity Disorder (ADHD) in FY15
6 HP-3060 sp | Adnesive skin | peric rhinitis Phased
7 HP-3000 gpN | Adnese skin | giopathic restless legs syndrome if\h:ﬁss
Adhesive skin . . Phase2
8 HP-3070 USA patch | ochizophrenia in FY15

*Yellow-highlighted parts are changes from the previous announcement made on Apr.8th, 2015
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Additional data

disamitsu

13

Care of People Around the World with Patch

Noven PL - performance comparison with the previous period -

performance
for FY02/15

Actual
performance
for FY02/16

Q1)

Percentage
Change

Noven Women's Health 26,446 47,702 +21,256 +80.4%
Noven Others 21,081 18,315 -2,766 -13.1%
CoGS 26,182 31,494 +5,312 +20.3%
as a % of sales 55.1% 47.7% - -

SG&A costs 43,603 36,311 -7,291 -16.7%
Sales promotion costs 14,037 6,853 -7.184 -51.2%
Advertising costs 244 4,407 +4,162 18times
R&D spending 7,329 7,280 -49 -0.7%
Others 21,990 17,770 -4,219 -19.2%

Nonoperating balance 21,370 59 -21,310 -99.7%
Equity in earnings 26,090 0 -26,090 _
of Novogyne
Amortization of fair value
adjustment to investment -4,625 0 +4,625 -

in Novoiine

disamitsu

Unit:$ thousand

* Results before consolidated adjustment. 14
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_ disamitsu
Rx Business /

Performance comparison with the previous period

Sales results by product (1)

Unit:¥ million

Total

Change

Japan

Overseas

Percentage Change

Total

Japan

Overseas

Fentosy Tape +716 +716 - +96.0% +96.0% -
Norspang Tape +25 +25 - +5.0% +5.0% -
Neoxye Tape +67 +67 - +42.7% +42.7% -

Abstralg

+25.0%

+25.0%

Daytrana

+230

+230

+13.3%

Mohrusg Tape -2,245 -2,246 -12.6% -12.6%
Mohrusg Pap —289 -289 - -18.1% -18.1% -
Others -143 -2.6% -7.9% +678.6%
_
Minivelle”® +855 - +855 +54.2% - +54.2%
Vivelle-Dot" products +791 - +791 +98.1% - +98.1%
CombiPatch” products +997 - +997 +451.1% - +451.1%
Brisdelle” +332 +332| +316.2% +316.2%

+13.3%

Others

—-228

—-228

—60.0%

—60.0%
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OTC Business & Others /

Performance comparison with the previous period

Sales results by product (2)

Unit:¥ million

Percentage Change

Change

NETEN Overseas Total NETEN Overseas

Salonpasg products +735 +297 +438 +16.8% +17.2% +16.6%
Salonsipg products +75 +25 +49 +6.8% +3.4% +13.4%
Airg Salonpasg products -13 +12 -26 -2.5% +3.4% -16.0%
Feitasg products +218 +218 +0 +25.7% +25.7% -
Butenalockg products -236 -236 +0 -18.3% -18.3% -
Allegrag, FX -66 -66 +0 -9.1% -9.1% -
Others +1 +33 -32 +0.2% +10.2% -10.2%
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Improving Quality of Life
Around the World

Q1 FY02/2016 Results
Jul. 10th, 2015
Hisamitsu Pharmaceutical Co., Inc.
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