
Welcome to 

Using Social Media to Counter COVID-19 

Misinformation

Wednesday, May 24, 2023

12:00PM-1:00PM
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Questions
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During today's webinar, please use the Q&A panel to 

ask your questions.

Resource links will be dropped into, “Chat”



Housekeeping

This session is being recorded. Please access today’s slides and recording 

through the following link: EZIZ COVID Crucial Conversations

Please use the “Q&A” or “raise your hand” functions to ask questions.

For follow-up questions, please email rachel.jacobs@cdph.ca.gov.  
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https://eziz.org/covid/crucialconversations
mailto:rachel.jacobs@cdph.ca.gov
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Webinar Objectives

Participants will learn:

• Why we need to treat misinformation as a 

new epidemic

• The “story” of how misinformation spreads 

• Tools and tricks to help “vaccinate against 

fear”
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No. Item Speaker(s) Time (PM)

1 Welcome Rachel Jacobs (CDPH) 12:00 – 12:05

2
Using Social Media to Counter 

COVID-19 Misinformation

Ilan Shapiro, MD, MBA, FAAP, FACHE 

(#ThisIsOurShot/#VacunateYa)
12:05 – 12:40

Questions & Answers 12:40 – 12:55

3 Poll and Resources Rachel Jacobs (CDPH) 12:55 – 1:00

Agenda: Wednesday, May 24, 2023
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How confident are you in using social media to effectively 

counter COVID-19 misinformation?

❑ Very confident

❑ Confident

❑ Somewhat confident

❑ Slightly confident

❑ Not confident

Poll: CDPH appreciates your feedback!
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Using Social Media to Counter 

COVID-19 Misinformation 
Ilan Shapiro, MD, MBA, FAAP, FACHE

#ThisIsOurShot #VacunateYa



The Story

8

1. Introduction

2. Understanding the Problem

3. Identifying Key Challenges

4. Strategies to Combat Misinformation

5. Strengthening Algorithms and Moderation

6. Collaborating with Fact-Checking Organizations

7. Empowering Users



The Story… Introduction
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The Story… But Wait…
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The Story… But Wait…

11The U.S. Surgeon General's Advisory: Social Media and Youth and Mental Health

https://www.hhs.gov/sites/default/files/sg-youth-mental-health-social-media-advisory.pdf


Understanding the Problem
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Understanding the Problem

13UCSB Center for Information Technology and Society: How is Fake News Spread? 

https://www.cits.ucsb.edu/fake-news/spread


Identifying Key Challenges
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Misinformation refers to false or inaccurate information that is 

shared or disseminated, often unintentionally, leading to a 

distortion of facts or misleading beliefs. It can take various forms, 

including false rumors, hoaxes, conspiracy theories, fabricated 

news stories, and manipulated or out-of-context information.



Identifying Key Challenges
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• Undermining Trust

• Polarization and Divisions

• Public Health Risks

• Social Unrest and Conflict

• Economic Consequences



Identifying Key Challenges (Personal)
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• Your audience

• Forum

• Affiliations



Vaccines, Treatments and Candy
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Strengthening Algorithms and Moderation
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Collaborating with Fact-Checking Organizations

19Project VCTR

https://projectvctr.com/


Collaborating with Fact-Checking Organizations

20Community Notes

https://help.twitter.com/en/using-twitter/community-notes


Collaborating with Fact-Checking Organizations
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“When using digital devices, 42% of Americans ages 18-29 get 

news often from social media sites, compared to 15% for ages 

50-64. And then, ironically, research shows that when you 

share a news post via social networks, you become even more 

confident about its veracity, even if you haven’t read it.”

Forbes: Media Trends: Why Misinformation is Here to Stay

https://www.pewresearch.org/fact-tank/2021/01/12/more-than-eight-in-ten-americans-get-news-from-digital-devices/
https://news.utexas.edu/2022/08/30/sharing-on-social-media-makes-us-overconfident-in-our-knowledge/
https://news.utexas.edu/2022/08/30/sharing-on-social-media-makes-us-overconfident-in-our-knowledge/
https://www.forbes.com/sites/nelsongranados/2023/01/12/media-trends-why-misinformation-is-here-to-stay/?sh=55bfb992298d


Strategies to Combat Misinformation
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• Who are you talking with?

• Run or fight?

• Tools

• Mental health and resilience



Strategies to Combat Misinformation

23

• Memes

• Videos

• Posts

• Synergy

• Platforms



Strategies to Combat Misinformation

24The Conversation Between Us About US: What does a COVID Vaccine booster do?

https://www.youtube.com/watch?v=U1Y9iCWHnvk


Strategies to Combat Misinformation
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• Who are you?

• What do you represent?

• Who is in your network?



Strategies to Combat Misinformation
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• Create your tribe.

• Don’t be afraid to interact.

• To resend or not to resend?

• Do I respond or not?

• Chats, blogs and other demons



Strategies to Combat Misinformation
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• You need to decide

• Choose a platform

• Better results: You are the expert

• Team up

• Share, engage, BE YOU

• About safety…



Conversation Methodology
aka Answering Tough Questions/Having Tough Conversations
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To address patients concerns related to myths and misinformation, 

use the 3-5-3 method. 

3           5           3
Steps to Start the 

Conversation

Key

Messages

Post-Conversation 

Steps



3 Steps to Initiating/Continuing Conversations
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Ask and listen to the 

answer

“What do you think about 

the vaccine?”

“Why do you feel that 
way?”

“What concerns do you 

have about the vaccine?”

Create an alignment 

of safety

"I would be scared too. 

Let’s do what’s safe 

here.”

“We both want what's 

safest for you.”

Find common goals

“We all want to be able to 

safely be with our loved 

ones again."

“What reasons would 
motivate you to get 

vaccinated?” 

Find their personally 

motivating reason.

321



Key Messages
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 The vaccine will keep you safe.

The vaccine will protect you from getting very sick. Over 200 million 

Americans have been safely vaccinated and are now protected.

1



Key Messages
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 Mild side effects are common.

Side effects are a sign that your body is protecting you.

For a few days after vaccination, many people temporarily feel:
• Sore arm (at administration site)

• Tired or fatigue

• Headache

• Muscle pain

• Joint pain

2



Key Messages
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 Vaccines are very effective.

Each vaccine is extremely effective at preventing hospitalization and death 

from COVID-19 and its variants.  
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Key Messages
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The vaccine is built on 20 years of research and science.

It is good to be careful when new things come along. Health experts took all the 

necessary steps to produce a safe vaccine, and it was built on 20 years of 

research and science.
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Key Messages
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Have questions? Please ask.

I am glad you want to know more. Ultimately, the choice is yours. Today or 

when you’re ready, go to myturn.ca.gov or text your zip code to GETVAX or 

VACUNA to get your vaccine.

5

http://myturn.ca.gov/


3 Steps to End the Conversation

35

Acknowledge their 

agency and personal 

choice

“I want you to get 

vaccinated today, but 

ultimately it’s your 

choice.”

“I'm here as a resource to 

help you."

Keep lines of 

communication open

Trust is a journey. Give 

folks a way to reach you 

that you are comfortable 

with as they consider 

their decision.

Offer to find a vaccine

Offer myturn.ca.gov or 

have them text their zip 

code to GETVAX or 

VACUNA to find a free 

vaccine location in their 

neighborhood.

321

http://myturn.ca.gov/


Strategies to Combat Misinformation

36

You need to decide
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Dr. Ilan Shapiro, MD FAAP FACHE

ishapirostrygler@altamed.org

@Dr_Shaps

Ilan Shapiro, MD MBA 

FAAP FACHE



Poll & Resources

Rachel Jacobs, CDPH
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Following this webinar, how confident are you in using social 

media to effectively counter COVID-19 misinformation? 

❑ Very confident

❑ Confident

❑ Somewhat confident

❑ Slightly confident

❑ Not confident

Poll: CPDH appreciates your feedback



Public Good News Report on Misinformation

Summary:

• The majority of the world's online vaccine 

opposition comes from the United States, and 

increasingly from government.

• Vaccine misinformation has increased over 

time, despite domestic and global efforts.

• The top 20 social media accounts spreading 

vaccine misinformation disproportionately 

include health care professionals and 

journalists.

40Public Good News: The call is coming from inside the house

https://publicgoodnews.com/wp-content/uploads/2023/04/The-Call-is-Coming-from-Inside-the-House-2.pdf


CDPH Myths & Misinformation Toolkit

41CDPH COVID-19 Communication Toolkits

https://toolkit.covid19.ca.gov/


COVID-19 Therapeutics Myths and Facts Job Aid

42COVID-19 Therapeutics Myths and Facts

https://www.cdph.ca.gov/Programs/CID/DCDC/CDPH%20Document%20Library/COVID-19/COVID-19-Therapeutics-Myths-and-Facts.pdf


Resources to Connect with Healthcare Professionals

• Join #ThisIsOurShot / #VacunateYa for newsletters 

about COVID-19 and vaccine-related talking points, 

and social media tips for physicians: 

https://thisisourshot.info/ / https://vacunateya.com/ 

• Join Shots Heard Round the World to connect with a 

network of health professionals dedicated to combating 

online harassment of HCPs: https://shotsheard.org/ 
43

https://thisisourshot.info/
https://vacunateya.com/
https://shotsheard.org/


Toolkits, Fliers, Conversation Guides, and Videos

44

#ThisIsOurShot Toolkit

COVID-19 Crucial Conversations Campaign

https://docs.google.com/document/d/1gDhsEUVj4dkENwYlhdHWHa77STD7KlK6Tfoj-FOOvgo/edit
http://eziz.org/covid/30conversations


COVID-19 Vaccine Support
Type of Support Description

COVID-19 Provider 

Call Center

The COVID-19 Call Center for Providers and Local Health Departments is dedicated to medical providers in California and 

their COVID-19 response, specifically addressing questions about State program requirements, enrollment, and vaccine 

distribution, including the Vaccine Marketplace.

• Email: covidcallcenter@cdph.ca.gov

• Phone: (833) 502-1245, Monday through Friday from 8AM–6PM

My Turn Clinic Help Desk
For onboarding support (those in the process of onboarding): myturnonboarding@cdph.ca.gov

For technical support with My Turn Clinic for COVID-19 and flu vaccines: mail to: MyTurn.Clinic.HD@cdph.ca.gov

​ or (833) 502-1245, option 4: Monday through Friday 8AM–6PM

For job aids, demos, and training opportunities: flu at https://eziz.org/covid/myturn/flu/ and COVID at https://eziz.org/covid/myturn/

Dedicated staff provide up-to-date information and technical support on the myCAvax system.

• Email: myCAvax.HD@cdph.ca.gov

• Phone: (833)-502-1245, option 3, Monday through Friday 8AM–6PM

For training opportunities: https://eziz.org/covid/education/ 

myCAvax Help Desk

For Provider enrollment support, please contact myCAvax Clinic Operations at

• Email: myCAvaxinfo@cdph.ca.gov

Updated 11.15.22

 Archived 

Communications

For archived communications from the COVID-19 Provider Call Center about the California COVID-19 Vaccination Program 

visit

• Website: EZIZ Archived Communications

Enrollment Support

45

mailto:covidcallcenter@cdph.ca.gov
mailto:myturnonboarding@cdph.ca.gov
mailto:MyTurn.Clinic.HD@cdph.ca.gov
https://eziz.org/covid/myturn/flu/
https://urldefense.com/v3/__https:/eziz.org/covid/myturn/__;!!AvL6XA!ntfj6lRis_nJ-2Asossg8QwJzNVHaYtI6Z1Ca6JbWrfuQQboNo-OHxAwTPn5GGLIIBDUSg$
mailto:myCAvax.HD@cdph.ca.gov
https://eziz.org/covid/education/
mailto:myCAvaxinfo@cdph.ca.gov
https://eziz.org/covid/communications/


Upcoming Opportunities

46

Monday

My Turn and myCAvax Office Hours

Next session: Monday, June 12, 12PM-1PM

Friday

Provider Webinar

Next session: Friday, May 26, 9AM-10:30AM

https://us06web.zoom.us/webinar/register/WN_SokfwqVhTZyc8khGOo56xA
https://zoom.us/webinar/register/WN_hYYQdL-zR5yMb27mvdpgQA


Special Thanks to

Today's Presenter:

Ilan Shapiro, MD, MBA, FAAP, FACHE

Webinar Planning & Support:

Michael Fortunka, Cecilia LaVu, Billie Dawn 

Greenblatt, Tyler Janzen, Laura Lagunez-Ndereba, 

Rachel Jacobs
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